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EVENTS

Small Business Seminar
Topic: E-mail Marketing
When: Tuesday, Oct. 13
Program: 8-9:30 a.m.
Where: PGA Credit Union
Members: $10 in advance,
$15 at the door

Future Members: $20

YP Professional Development
When: Tuesday, Oct. 20

5:30-7:30 p.m.

Where: Maltz Jupiter Theatre
Members: $20 in advance,

$30 at the door

Future Members: $40

Business Before Hours

Topic: Amendment 4 Debate

When: Tuesday, Oct. 21

Registration: 7:15 a.m.

Program: 8 a.m.

Where: Palm Beach Gardens Marriott
Members: $20 in advance,

$30 at the door

Future Members: $40

Women in Business Luncheon
Topic: Protect Your Identity and Self
When: Tuesday, Oct. 28; Noon-1 p.m.
Members: $35 in advance,

Future Members: $45

Business After Hours

When: Thursday, Oct. 29; 5-7 p.m.
Where: North Palm Beach
Country Club

Members: $10

Future Members: $20

nphchamber.com
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Northern Palm Beach County Chamber of Commerce
Strategic Plan 2009-2011

The Northern Palm Beach County
Chamber of Commerce is pleased to

announce its three year strategic plan.

This three year goal list was compiled
by the strategic planning committee,
consisting of:

Nicole Christian, NPBC Chamber of
Commerce

Suzanne Neve, NPBC Chamber of
Commerce

Frank Campiani, RSM McGladrey Inc
Rita Craig, the Craig Group

Christina D’Elosua, Gordon and Doner
Neil Gaeta, Fischer Gaeta Corp.
Dennis LaBarbera, Edward Jones
Investments

Paul Mangia, BankAtlantic

Rob Rabenecker

Edward Sabin, Biomet 3i, LLC

A description of the plan follows.
Organizational Growth
W Increase membership base and

dues income by $45,000 annually by
providing member services that act

Look in
Neighborhood Post
for the November
and December
Chamber
newsletter

as a catalyst for business success,
economic growth and job creation in
our community.

B Identify new pool of investors to
grow sponsorship revenues by $55,000
annually enabling the Chamber
produce higher level of programming.

W Align financial support and
resources for Chamber to move to new
home that provides first class space for
Chamber to host programs and to be
utilized by members.

W Sustain a model work
environment and improve technology
infrastructure that provides the
necessary resources and tools for staff
to become more responsive, resilient
and available to customers.

W Reinforce the importance of
a customer relations management
strategy with an aggressive focus on
member retention to annually retain
84 percent of existing members.

B Increase member engagement
by providing beneficial volunteer and
community involvement opportunities.

B Develop opportunities for current

Chamber members gather
for kickoff of TRC

Total Resource Campaign
See page 7

OCTOBER 2009

and past Board members to continue
involvement in the organization and to
draw on their experience.

Marketing & Communications:

M Strengthen the Chamber brand
as the leading professional business
organization in the North County by
aligning its messaging and image
with the new strategic plan.

B Employ aggressive communi-
cations strategy to ensure member
knowledge of Chamber programs and
services.

W Utilize high tech communication
tools to effectively convey Chamber
message to both targeted and broad-
based audiences.

m Utilize chamber accreditation
and certification programs as
additional marketing opportunities
and to promote professionalism of
organization.

W Stay attuned to business
issues and challenges, and member

See STRATEGIC PLAN, 2 »

Senior Helpers of the Palm
Beaches celebrate

Ribbon Cuttings
See page 12

(561) 746-7111
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EXECUTIVE
COMMITTEE

IMMEDIATE PAST
CHAIRMAN
Dennis LaBarbera
Edward Jones Investments

CHAIRMAN
Neil J. Gaeta
Fischer Gaeta Corp.
Rita B. Craig
The Craig Group
Patti Hamilton

The Schumacher
Automotive Group

Donald Kiselewski
Florida Power & Light Co.

Greg Leach
Seacoast National Bank

Michael V. Mitrione, Esq.
Gunster, Yoakley
& Stewart, PA.

Woody Roe
The Roe Group, LLC

Edward Sabin
Biomet 3i, Inc.

STAFF
Nicole Christian
President and CEO

Suzanne Neve
Director of Programs &
Services

Jane Pike
Membership Services
& Business Advocacy

Manager
Corrie Edwards
Communications &
Marketing Manager

Gail McCormack
Membership Sales Manager

Amy Works
Finance Manager
Deborah Vice
Office Administrator

Sean Reed
IT Administrator

PRODUCED BY THE MARKETING DEPARTMENT OF THE PALM BEACH POST

During the past couple months,
your Chamber has been monitoring
the budget discussions occurring
throughout the North County
municipalities and at the county
level. Due to decreased revenues,
government officials have had
the very difficult task this year
of streamlining their budgets
to reduce expenses. However,
they have also looked for ways to
increase revenues for the next year.

The most common approach for
raising revenues is to increase the

. millage
Remind your rate, or
elected officials ~ Property

! tax rate.
of the need for job That
creation and new glea}ns that
. . uSIness
mvestme.nt inour oS
community. shoulder
alarge

portion of the burden to generate
money for a specified government
body such as the county or a city.
Your Chamber believes that the
better approach to budgeting is to
look for more efficiency within the
government and for opportunities
to streamline. Streamlining also
can help to reduce burdensome
business regulations and time
consuming processes that slow
down business and job creation.
Raising taxes creates an
unfriendly business environment
and results in businesses and
people leaving the area. Recent
articles in national newspapers
have focused on Florida's mass
exodus, people moving from

Nicole Christian, CCE
President and CEOQ

Chamber monitors
local budget and
discussions

the state in search of a more
welcoming tax environment.

Raising taxes can have the
opposite desired result. Instead of
increasing revenues, the tax base
shrinks and less people are paying
more. Our local, county and state
governments should be looking for
ways to create a business friendly
environment and encourage
economic development. Economic
development equals new businesses
locating here and sharing the
tax burden. These businesses
also add jobs that help reduce
unemployment and takes strain off
the county.

It is important that businesses
continue to dialogue with elected
officials regarding a different
approach to government budgets.
This is an ongoing process and
based on forecasts and economic
predictions, it does not appear that
the next couple of years will yield
a financial windfall for our local or
county government.

Economic development will also
be critical over the next several
years. Remind your elected officials
of the need for job creation and new
investment in our community. Do
not be deceived by the erroneous
arguments for the oxymoronically
named “Hometown Democracy”.
This issue will appear as
Amendment 4 to Florida’s Consti-
tution on your November 2010
ballot. Amendment 4 will kill any
chance of job creation and bankrupt
our governments. Not exactly what
our ailing economy and financially
challenged governments need.

The contents of the Communicator, the official publication of the Northern Palm Beach County Chamber
of Commerce, are prepared from materials supplied to the Marketing Department

of The Palm Beach Post by the Northern Palm Beach County Chamber of Commerce.

Editor
JO ROSE

Contributing Editor
CORRIE EDWARDS

For information about the Chamber, call (561) 746-7111.
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satisfaction through formalized feedback systems.
W Serve as the visitor information center for the
north county region.

Economic Development & Business Advocacy:

® Work collaboratively with partner organizations
to continue to support economic growth in the
North County.

B Partner with local municipalities, Palm Beach
County and the state to attract high quality, high
paying jobs to the North County.

m Continue positioning the Chamber as the voice
of business for North County building an active and
engaged grassroots network.

B Leverage relationships with Palm Beach
County chambers of commerce to create a stronger
regional approach to meeting the changing needs of
businesses in the county.

B Promote responsible growth management
that protects the quality of life while continuing to
expand the tax base and filling existing available
commercial, retail and industrial space.

® Work with NorthPAC to foster responsive and
business friendly government by developing strong,
effective and ethical political leadership.

® Work with elected officials to provide adequate
transportation and infrastructure to meet the needs
of business and visitors.

B Produce community events that attract visitors
and provide opportunities for national exposure.

® Continue working with local institutions and
school districts to provide superior educational
opportunities that are meeting the needs of
employers and students.

W Support entrepreneurial development to
produce organically grown jobs.

Programs & Services:

B Provide an innovative and unique line of
networking and small business learning opportu-
nities for members to gain new ideas for growing
and improving their businesses.

B Grow member participation in affinity discount
programs by communicating return on investment
and reduction in cost of doing business in Palm
Beach County.

B Provide members a variety of opportunities to
promote their businesses and build relationships
with other members.

B Enhance and grow the Executive Trustee
Council to ensure significant value and the
maximum utilization of the combined talent of the
Trustees.

W Showcase business accomplishments and
celebrate business growth.

W Serve as a resource center to provide
businesses with information, required documen-
tation and access to service providers.

B Promote young professional opportunities in
the community to help attract a younger generation
of workers and future community leaders to Palm
Beach County.
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How To Get New Business In One Easy Step...

Join The Chamber & Watch What Happens!
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Jennifer Sardone-Shiner

Ty 5

¢

Director of Marketing Maltz Jupiter Theatre

ennifer Sardone-Shiner

received her bachelors

degree in marketing and
public relations from the University
of Central Florida. Born in
Wellington, Shiner serves as the
director of marketing for the Maltz
Jupiter Theatre in Jupiter, where
she has been the last six years.
Shiner is involved in the Mako
Soccer Club in Port St. Lucie,
Northern Palm Beach Cultural
Alliance, Young Professionals for
the Northern Palm Beach Chamber
of Commerce, 2009 Young Profes-
sionals Council, ArtiGras marketing
council and other theatre-related
professional organizations. Shiner
resides in Port St. Lucie with her
husband Scott Shiner and enjoys
being a marketing director who'’s
able to think outside the box and
help retain a subscription base in a
troubled economy.

BIO:

Birthday: Sept. 10

Current responsibilities:
Responsible for overseeing the
theatre’s marketing and publicity.

What is the primary message
you would like to convey about your
business? Great theatre is alive and
thriving in northern Palm Beach
County!

How did you begin your career? I
was first on the promotions team
at Coral Sky Amphitheatre (now
Cruzan Amphitheatre).

Greatest challenge of your current
position: Trying to educate people
about regional theatre, and the
process of creating a work from
scratch.

Anything unusual about your
company or the job you perform? My
co-workers and I are truly a family,
and we work as a team to create
great art.

Known for: Music. I've promoted
everyone from Bon Jovi and Britney
Spears to Elton John and Billy Joel.

Dream job: What I'm doing now:
Director of Marketing at the Maltz
Jupiter Theatre.

Favorite book: Fiction of all kinds

Favorite TV show: 24

How many hours do you sleep?
Seven

Favorite late-night snack? Fat-free
popcorn

Favorite quote: “Knowledge is
power.”

What would surprise people about
you? That I didn’t have a theatre
background before I came here.

Person you would most like to meet,
living or dead: Any of my great-
grandparents

Who do you admire most? My
mother, Joan Sardone.

Hobbies: Soccer

What did you want to be when you
were little? Teacher or police officer

Greatest achievement: Marrying
Scott Shiner

What event in history do you wish
you had witnessed? The moon
landing

Is there another profession youd like
to try? I would like to teach at the
college level

If you could have dinner with anyone
(whom you have never had dinner with),
who would it be? The president of the
United States

For what would you like to be
remembered? For being someone
who tried to make a difference.

What's the one thing youl like to
do? See the world.

Favorite music? '80s rock

What's the best advice you've ever
received? There’s nothing you can’t
do.

What would you do if you won the
Lottery? Donate money to the Maltz
Jupiter Theatre.

What do you like to do on rainy
days? Go to the movies.

Are you a night person or a morning
person? Night

Do you consider yourself to be
superstitious? If so, how? Sometimes.
It’s always “break a leg” for a
theatre person.

Call Jennifer at (561) 973-6110, e-mail
her at jsardone@jupitertheatre.org or visit
wwu.jupitertheatre.org

Deborah Nellson

Owner, Nellson Consulting Group

*Deborah Nellson is also
Ambassador of the Quarter!!!

eborah Nellson received
D her MBA in marketing
and finance from
Thunderbird Graduate School of
Global Management, as well as
her bachelor’s degree in Spanish
from the University of Denver.
Born in Rochester, Nellson is the
owner of Nellson Consulting in
Tequesta. She enjoys learning
about other businesses and is
actively involved in the community
including JupiterTequesta Junior
Women’s Club, Gold Coast PR
Council, American Marketing
Association, and Chair of Member
Bethesda by the Sea. Nellson
recently received accreditation as
an adjunct professor at Palm Beach
Community College and resides
in Tequesta with her husband Jeff.
Her children are Bess, 24, Elise, 22
and John, 20.

BIO:

Birthday: Dec. 21

Immediate family members:
Husband-Jeff, Children: Bess (24),
Elise (22), John (20)

Number of years with current
company: Seven

Current responsibilities:
Consulting and marketing-service
projects

What is the primary message
you would like to convey about your
business? I would like to learn about
YOUR business.

Most enjoyable aspect of your
current position: Learning about
different businesses

Greatest challenge of your current
position: Getting clients to invest in
their businesses

Anything unusual about your
company or the job you perform? As
a one-woman shop who subcon-
tracts services, my services are
extremely affordable.

Known for: Development and
introduction of new products and
services as well as revitalizing

declining brands

Dream job: Marketing a company
with a unique and viable product or
service

Favorite book: The Goal by
Eliyahum Goldratt

Favorite TV show: Old movies

How many hours do you sleep? Six
to seven

Favorite late night snack? Popcorn

Magazines you subscribe to:
Business Week, Bicyclying and Money

Favorite quote: A goal is a dream
with a deadline.

Person you would most like to meet,
living or dead: Walt Disney, what an
imagination!

Who do you admire most? My
mother, an amazing woman

Hobbies: Bicycling, golf, travel

What did you want to be when you
were little? A Spanish teacher

Greatest achievement: The launch
of Alpo Cat Food with Garfield as
the “spokescat”

Is there another profession youd like
to try? Working with seniors

If you could have dinner with anyone
(whom you have never had dinner with),
who would it be? Glenn Close

For what would you like to be
remembered? Generosity and
kindness

What's the one thing youl like to
do? Travel the world

Favorite music? I love all kinds.

What's the best advice you've ever
received? Just go for it.

What would you do if you won the
Lottery? Invest the winnings, keep
working and travel more often

What do you like to do on rainy
days? Read

What book do you like to
recommend? The Last Convertible by
Anton Meyer

Are you a night person or a morning
person? Morning

Call Nellson at (561) 745-4000 or visit
www. NellsonConsulting.com




